
 
 

Staff Report Item 3 

TO:   East Bay Community Energy Executive Committee  

FROM: Nick Chaset, Chief Executive Officer 

SUBJECT: Marketing and Outreach Update 

DATE:  March 30, 2018 

______________________________________________________________________________ 

Background 

Receive an in-depth update from staff on major marketing and outreach activities, including 

review of current customer engagement and marketing materials. 

 

 

 

 

 

 

 
 

 

 

 



Executive Committee 

Marketing Update

PRESENTED BY: Annie Henderson

DATE: 3/30/18

Item 10



CUSTOMER NOTIFICATION

• First Notice printing this week

• First batch delivered to customers week of 4/9



EARLY ADOPTERS

• Request form available 
Monday, 4/2

• Only 100 spots

• Must receive Brilliant 100 
service

• Will receive two post-
enrollment customer 
notifications

• Per regulatory code, Early 
Adopters do not receive a 
60-day grace period after 
enrollment 



EBCE VIDEOS

• 30-second video 
focused on commercial 
customers

• Facebook, EBCE website, 
Digital ads

• 3-minute animated 
video for general 
audience
• Still in final production

https://www.youtube.com/watch?v=FJ8hYrfP-fM


EBCE OUTREACH

• Facebook and Twitter postings

• Local newsletters

• Municipal communications

• Pre-launch press release (April/May)

• Launch Event (early June)



WEB UPDATES

• “Soft Launch” Updates

• New pages for Rates, Solar Customers, 
Power Mix, Team Bios, and Communities

• Call Center number: 1-833-699-EBCE (3223)

• Web enrollment forms

• Early Adopter form



ADVERTISING

• Social Media Ads

• Print Ad in Oakland Tribune, 
Hayward Daily News, and 
Fremont Argus on 5/4

• Bay Area News Group Digital Ads



PG&E COMMUNICATIONS

• PG&E CCA web page

• PG&E Bill messaging

• Joint Rate Mailer



Commercial Outreach

PRESENTED BY: Dan Lieberman  
DATE:  March 30, 2018



Outreach Tactics

• One-on-one meetings with ~30 Top 200 accounts
• Called and emailed over 230 large accounts
• Provided “wish lists” of hard-to-reach customers to 

each city (staff level)
• Held two webinars, are hosting a 3rd on April 3 at noon, 

and are posting the recording on our website
• Attended several Chamber meetings and events around 

the county
• Provided content for Chamber newsletters
• Participating in employee events at large employers 

(Tesla and Pixar)



Customers We’ve Met

AC Transit
Albany Unified School District

Bayer Corporation
Berkeley Farms
EBMUD
Facebook 
Fremont Unified School District
Ghirardelli Chocolates
Golden Gate Fields
Hurricane Electric
Kaiser Foundation Health Plan
Kinestral Technologies
Lawrence Berkeley National Labs
Lowe’s Home Improvement
Mills College

Numi Tea

Oakland Unified School District
OSISoft
Packaging Corporation of America
Pixar
Port of Oakland
Schnitzer Steel
Tesla
Torani
UC Berkeley
Union Sanitary District
ValleyCare Health System
Vulcan Materials
West Coast Quartz

Also: many Chambers of Commerce, City Councils, Lions Clubs, etc. 



What Customers are Telling Us 

What they Want
Savings
Price stability
Low carbon
Renewables

Common Questions
Will we still pay only one electric bill?
Will we still have our PG&E account rep?
Will reliability remain the same; where do you get your power?
Will we have access to PG&E programs?
Can they opt out, and if so, how and when?
When will EBCE change rates, and how will we let them know?



Takeaways

• Many customers see EBCE as having a risk 
premium - price parity does not mean EBCE is on 
equal footing with PG&E

• Most customers are happy with our two options - 
they want savings or clean power at no premium

• A handful of key customers want a Green-e 
certified 100% renewable energy 3rd option 
and/or a long-term price-stable option
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